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News Release

Bayer Invests €100 million in Sustainable Health Products to
Advance Company’s 2030 Sustainability Commitments
The Consumer Health division accelerates the execution of its sustainability program and
strikes partnership for collective action across the self care industry

Basel, Switzerland, December 1, 2021 – Bayer announced today that the company will
invest €100 million to further enable sustainable innovation, production and consumption
of our Consumer Health products, which include global brands such as Aspirin,
Bepanthen, Claritin and Elevit. This investment, which equates to two percent of the
division’s sales, will help enable Bayer to drive the sustainable use of the company’s
products and help create a world where people can live healthier lives.
“The climate crisis impacts every family around the world, particularly those in
underserved communities and is one of the biggest global health threats of our time,” said
Heiko Schipper, Member of the Board of Management, Bayer AG, and President of
Bayer’s Consumer Health Division. “Through this investment and our commitment to
expand access to everyday health for 100 million people in underserved communities by
2030, it’s our aim to help create a healthier world for all.”
Over the past 20 years1, climate change has been a cause of a growing number of
chronic diseases and other health issues, disproportionately impacting vulnerable
populations including children, the elderly, minorities and those in poorer communities.
With the company’s vision of “health for all, hunger for none,” Bayer is committed to
climate action, both for the sake of the planet and the lives of its people.
Bayer has a three-pronged science-based action plan in line with the company’s science
based-targets to be climate neutral by 2030 and net zero by 2050:
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1. Prioritize Sustainable Brands, Products and Packaging
Bayer is committed to finding new solutions that inspire the sustainable creation and
consumption of the company’s over-the-counter products and supplements. As such, the
division has implemented an approach to “recycle, reduce, be responsible and replace”
and has set the following targets: 100% of Bayer Consumer Health’s packaging will be
recyclable or reusable by 20302 and all packaging will include consumer-friendly
recycling information. Within the same timing, the division’s packaging will include an
average of 50% recycled content and 100% of purchased paper will be sustainably
sourced. Progress to-date includes:



Shipping boxes will include 80% recycled content by the end of 2021.
Started conversion of paper packaging across global brands including Aleve, Claritin,
Iberogast and Redoxon, to use certified paper from responsibly managed forests.



Implemented program to transition to digital marketing and reduce the footprint of the
division’s printed promotional materials.
100% of new product development projects are assessed for sustainability
performance across health, the environment and access



2. Urge Collective Action
The urgency of climate change requires partnership to make an impact. “No single entity
can win the fight against climate change,” Schipper added. “We must come together
under a shared vision to advance sustainable personal healthcare around the world.”
The division recently helped develop and sign the Global Self-Care Federation’s
Environmental Sustainability charter, which enables Bayer to work across competitive
lines to encourage industry-wide environmental progress focused on delivering carbon
emission reductions and more sustainable packaging.
3. Turbocharge Commitment to Net Zero
In line with Bayer’s overarching commitment to climate neutrality by 2030 (Scopes 1 and
2) and net zero across the entire value chain (Scopes 1, 2 and 3) by 2050, the Consumer
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Health division is taking specific actions to increase energy efficiency and go renewable.
Progress to-date includes:


Reduction of carbon footprint across production facilities through energy efficiency and
renewable energy projects, contributing to a 30 percent reduction in carbon emissions
between 2019 and 2020.
65% of energy consumed at three Consumer Health production sites (one each in
Germany, Guatemala and Spain) is generated from renewable sources.



About Bayer
Bayer is a global enterprise with core competencies in the life science fields of health care
and nutrition. Its products and services are designed to help people and planet thrive by
supporting efforts to master the major challenges presented by a growing and aging
global population. Bayer is committed to drive sustainable development and generate a
positive impact with its businesses. At the same time, the Group aims to increase its
earning power and create value through innovation and growth. The Bayer brand stands
for trust, reliability and quality throughout the world. In fiscal 2020, the Group employed
around 100,000 people and had sales of 41.4 billion euros. R&D expenses before special
items amounted to 4.9 billion euros. For more information, go to www.bayer.com.
Contact for media inquiries:
Jennifer Kaczmarek, phone +1 862-404-6314
Email: jennifer.kaczmarek@bayer.com
Find more information at www.bayer.com.
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Forward-Looking Statements
This release may contain forward-looking statements based on current assumptions and forecasts made by Bayer
management. Various known and unknown risks, uncertainties and other factors could lead to material differences
between the actual future results, financial situation, development or performance of the company and the estimates
given here. These factors include those discussed in Bayer’s public reports which are available on the Bayer website at
www.bayer.com. The company assumes no liability whatsoever to update these forward-looking statements or to
conform them to future events or developments.
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https://www.nejm.org/doi/full/10.1056/NEJMe2113200?query=featured_home .
Where quality and safety permit and regulations allow.
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